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Our goals & progress

Our journey

We began to measure and disclose our environmental impact in 2007, and we continue to hold ourselves
accountable to clear, measurable goals that are aligned with climate science.

UNGC Business Ambition for 1.5°

We are a signatory to the UN Global Compact Business Ambition for 1.5°C Pledge, committing to do our part to
keep global warming below 1.5° Celsius, in alignment with the Paris Agreement and the criteria and
recommendations of the Science Based Targets initiative (SBTi).

Carbon reduction and removal

« In 2018, we established a SBTi 2025 near-term emissions reduction target, which we have surpassed.

« In 2023, we achieved our goal of 100% renewable electricity in our facilities, and we maintained this
in fiscal 2024.

New SBTi-Approved Net-Zero Targets
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Water risk

To reduce the impact of climate-
related flooding, drought and water
scarcity on our business and our
people, we have completed plans for
approximately 90% of our facilities in
high-risk areas, against our goal of
developing water resiliency action
plans by the end of 2025.

Zero waste

Nearly 100% of our electronic waste
relating to computers, servers and
uninterruptible power supply devices
was reused or recycled toward our goal
to reuse or recycle 100% of our
e-waste, as well as all our office
furniture, by the end of 2025.

In 2023, we achieved our goal of
eliminating single use plastics in our
facilities (straws, plates/bowls, cutlery,
cups, lids, stirrers, bottles and to-go
containers) by purchasing reusable and
plastic-free items and we maintained
this in fiscal 2024.
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Supplier

Sustainability

89% of our key suppliers*
disclosed targets and 96%
disclosed actions toward our
requirement that 90% of our
key suppliers disclose their
environmental targets and
actions to reduce emissions
by the end of 2025.

Ethics & Compliance

99% of our people** completed

Ethics & Compliance training,
achieving our annual goal to
maintain 90%+ completion
rates.

*Key suppliers are defined as vendors that
represent a significant portion of our 2019

Scope 3 emissions.

**Excludes Avanade, a joint venture
between Accenture and Microsoft; and
Accenture Federal Services.



Our goals & progress

Gender equality

Women represent
48% of our
workforce,

compared to our global gender
parity goal—for those whose
gender is binary—by 2025.

30% of our
managing directors
are women,

in line with our global goal
of 30% women by 2025.

Race and ethnicity

Increase our race and ethnicity representation by 2025

United States*

African American and Black colleagues represent 11.7% of our
workforce, in line with our goal to increase African American
and Black colleagues from 9% to 12%.

African American and Black colleagues represent 4.1% of our
managing directors, compared to our goal to increase managing
directors from 2.8% to 4.4%.

Hispanic American and Latinx colleagues represent 10.4% of our
workforce and 5.0% of our managing directors, compared to our
goal to increase Hispanic American and Latinx colleagues from
9.5% to 13% and managing directors from 3.5% to 4.7%.

United Kingdom**

Black colleagues represent 5.5% of our workforce and 12 of our
managing directors, compared to our goal to increase Black
colleagues from 4% to 7% and more than double the number
of our Black managing directors to 16 or more.
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South Africa***

African Black colleagues represent 46.9% of our workforce,
compared to our goal to increase African Black colleagues
from 45% to 68%.

Coloured colleagues represent 10.5% of our workforce,
in line with our goal to increase Coloured colleagues
from 6% to 10%.

African Black, Coloured and Indian managing directors
represent 45.7% of our managing directors, compared to our
goal to increase African Black, Coloured and Indian managing
directors from 39% to 70% with a focus on African Black and
Coloured representation.

Note: Data in race and ethnicity goal statements is reflective of announcement date—for the U.S., September 1, 2020, and for the U.K. and South Africa, October 1, 2020. Progress data is as of December 1, 2024. Gender metrics reflect people
who have self-reported as binary in our enterprise management system (EMS). Metrics exclude Avanade, a joint venture between Accenture and Microsoft that is majority-owned by Accenture; and recent acquisitions. We are committed to a
bias free workplace, all employment decisions are made consistent with our non-discrimination and meritocracy principles.
* Race and ethnic diversity metrics are based on self-reported United States EEO-1 categories “Hispanic or Latino” and “Black or African American (Not Hispanic or Latino)” in our EMS.

** Black includes Black/Black British colleagues who have self-reported in our EMS as being of African and Caribbean heritage or with dual heritage of White and Black African or White and Black Caribbean.

*** African Black, Coloured and Indian include colleagues who have self-reported in our EMS. Coloured is a multiracial ethnic group native to Southern Africa who have ancestry from more than one of the various populations inhabiting the
region, including Khoisan, Bantu, Afrikaner, Whites, Austronesian, East Asian or South Asian.



Disclaimer, forward-looking statements and trademark references

This report may contain forward-looking statements within the meaning of the Private Securities
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Litigation Reform Act of 1995. Words such as “may,” “will,” “should,” “likely,” “promise,”
“commit,” “anticipates,” “expects,” “intends,” “believes,” “estimates,” “positioned,” “continues,”
“maintain,” “remain,” “goal,” “target,” “plan,” “recurring” and similar expressions are used to

identify these forward-looking statements. These statements involve a number of risks,
uncertainties and other factors that are difficult to predict, which could cause actual results to
differ materially from those expressed or implied, including changes in clients' levels of
business activity, regulatory legislative developments, changes in global economic conditions,
and updates to our business strategy. For a more detailed discussion of these and other factors,
see the information under “Risk Factors” and “Management’s Discussion and Analysis of
Financial Condition and Results of Operations” in our most recent Form 10-K filed with the SEC.
Our forward-looking statements speak only as of the date of this report or as of the date they
are made, and we undertake no obligation to update them, notwithstanding any historical
practice of doing so. Forward-looking and other statements in this document may also address
our corporate responsibility progress, plans and goals (including environmental and inclusion
and diversity matters), and unless specifically indicated otherwise, the inclusion of such
statements is not an indication that these contents are necessarily material to Accenture, our
investors, or other stakeholders or required to be disclosed in Accenture’s filings, in each case,
under U.S. securities or any other laws or requirements that may be applicable to Accenture. In
addition, historical, current and forward-looking environmental and social-related statements
have been, and may in the future be, based on standards for measuring progress that are still
developing; historical or current goals, commitments, or estimates; internal controls and
processes that continue to evolve; and assumptions that are subject to change in the future.
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We caution you that these statements are not guarantees of future performance, nor
promises that goals or targets will be met, and are subject to numerous and evolving risks
and uncertainties that we may not be able to predict or assess. In some cases, we may
determine to adjust our commitments, goals or targets, or establish new ones to reflect
changes in our business, operations or plans.

Third-party data have been obtained from sources believed to be reliable, but the suitability
of the design and effectiveness of the third-party systems and associated controls over the
accuracy and completeness of the data has not been independently assessed.

Website references throughout this document are provided for convenience only, and the
content on the referenced websites is not incorporated by reference into this document.

This document makes reference to marks owned by third parties. All such third-party marks
are the property of their respective owners. Unless expressly stated, no sponsorship,
endorsement or approval of this content by the owners of such marks is intended,
expressed or implied.

All amounts throughout this report are stated in U.S. dollars, except where noted.

Some content and imagery in this document have been generated using artificial
intelligence technology.
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About Accenture

Accenture is a leading global professional services company that helps the world’s leading businesses,
governments and other organizations build their digital core, optimize their operations, accelerate revenue
growth and enhance citizen services—creating tangible value at speed and scale. We are a talent- and
innovation-led company with 774,000 people serving clients in more than 120 countries. Technology is at
the core of change today, and we are one of the world’s leaders in helping drive that change, with strong
ecosystem relationships. We combine our strength in technology and leadership in cloud, data and Al with
unmatched industry experience, functional expertise and global delivery capability. Our broad range of
services, solutions and assets across Strategy & Consulting, Technology, Operations, Industry X and Song,
together with our culture of shared success and commitment to creating 360° value, enable us to help our
clients reinvent and build trusted, lasting relationships. We measure our success by the 360° value we create
for our clients, each other, our shareholders, partners and communities.

Visit us at accenture.com. We welcome your feedback.

Copyright © 2024 Accenture. All rights reserved.


https://www.accenture.com
mailto:360ValueReporting@accenture.com
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